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Brand Marketing Executive 
DAFNE ROMERO

Over 10 years of solid experience in the Beauty, Retail,
Entertainment, Design, and Beverage industry.  Creating
successful and profitable marketing projects; experiences that
bring me enormous personal fulfillment.  As a creative,
ambitious & passionate woman, my aim as a business
contributor is to position brands one step ahead of their
competitors. 

“Make feeling the value of your brand through emotions.  Let’s play
and create a memorable brand” 



 VISION & VALUES   
Our vision is to position your business one step ahead of your competitors through our core values:

 Ambition 

Creativity

 Compromise

Integrity

Passion 



 SERVICES 
Brand Assessment
Brand development, logo design & 
Brand book resources. 

Consultancy  
Marketing, Retail, Business development &
Team building coaching.

Consumer Insights 

Digital Marketing 
Social Media, Email Marketing, SEO & Website design.

Event Management   
Music events, Trade Shows & promotional/sponsorship
events. 

Creative Content   
Copywriting, and content creation as:
Catalogs, eBooks,  Magazines & Script.

Film Directing 
Photo Shoot, Video Campaign & Podcast.  

Market Research, Data analysis panel, 
Buyer Persona, Customer behavior & Industry
trends.



CAHAYA
DEWICASE STUDIES



Brand Relaunching  
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BRAND:

High-quality product with brand identity opportunities. Why? Their logo, look & feel, as well
as their visual communication, did not effectively convey all the luxury and uniqueness that
this hardwood flooring company offers.

OPPORTUNITY:

PLAN:
Build the brand that will lead the industry itself. We focused on creating a “love brand” by
relaunching a luxury, innovative, and revolutionary hardwood flooring brand that would
meet the needs of both existing customers and potential clients. We wanted to deliver a
unique experience, using all marketing communication touch points with special attention
to the following process:

New name & logo.
Innovative website.
Sampling experience, providing a provocative and distinctive sampling box exposure as
"love at first sight".
Enhance the retail experience with a fun, simple, and robust knowledge-selling speech
emphasizing brand DNA.
Relaunching event in The International Surfaces Event, using the most prominent trade
show as a vehicle; "Fish where the big fish are".

RESULTS:
Today, after three years of RIVA relaunch, the brand has gained respectable recognition in
its industry and experienced an accelerated business increase, bringing it closer to
achieving its main objective.

RIVA Spain at The International Surfaces Event (TISE) 

https://www.youtube.com/watch?v=MKgpBzzh12k
https://www.youtube.com/watch?v=MKgpBzzh12k


New Product Introduction   
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PRODUCT:

OPPORTUNITY:
Ensures the introduction of LEDERM will replace a top-selling product in the skincare
category with significant participation in the company's revenues.

It’s essential to mention that the original proposal to launch LEDERM was working hand in
hand with a dermatological team that would be responsible for training the beauty
consultants, providing a sales speech to convince their clients to test a new skincare product.
However, after listening the beauty consultants during a focus group meeting discussing the
initial proposal, we decided to change the strategy for the Caribbean region working on a
plan according to our market needs. Why? The Caribbean region represents a significant
volume size and sales participation in the skincare category. Therefore, we needed to
guarantee that our marketing efforts will be loud enough to capture the attention of all our
target audiences.

PLAN:
A powerful 360 marketing campaign with opinion leaders as brand ambassadors, focusing on
three age groups, including: Photo shoot & film video campaign, catalog cover, CARAS
magazine cover, press conference, media tour, cover party event, and in-store participation.

RESULTS:
Sales increased by 147% with ROI, and the Award recognition as the best creative campaign.

LEDERM by L'Bel Video Campaign

LEDERM by L’Bel

https://youtu.be/1HpR4atPMh0?si=ajCgDck8Cvb5EkhA


PROJECTS



PROJECT :  LINGERIE COLLECTION | FASHION SHOW LAUNCHING EVENT 

SCOPE:  PHOTO SHOOT/VIDEO FILM CAMPAIGN, MODELS CASTING, MEDIA TOUR  & LAUNCHING EVENT AT W MIAMI 

MARKET:  USA 
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https://www.youtube.com/watch?v=vr7XXirDm3s
https://www.youtube.com/watch?v=vr7XXirDm3s
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PROJECT : 360 LAUNCHING CAMPAIGN WITH CELEBRITY AS BRAND AMBASSADOR 

SCOPE:  PHOTO SHOT, BRAND COMMERCIAL, CATALOG COVER & MAKEUP FASHION SHOW 

MARKET: PUERTO RICO

 NATALIA RIVERA BY ESIKA VIDEO CAMPAIGN

https://youtu.be/KC-YivfbFIk?si=7QoEhiEcEe9r09C7
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PROJECT :  MUSIC CONCERT AT BAYFRONT PARK MIAMI 

SCOPE:  TALENT MANAGEMENT  & SPONSOR RELATIONS 

MARKET:  FLORIDA, USA  

FDCM VIDEO CAMPAIGN

https://www.youtube.com/watch?v=nZEAmezueLw
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PROJECT :  GIL BY JULIAN GIL  FRAGRANCE’S CAMPAIGN

SCOPE:  PHOTO SHOOT/ VIDEO FILM, PRESS CONFERENCE, MEDIA TOUR & LAUNCHING EVENT  AT SAN JUAN HOTEL 

MARKET: USA & CARIBBEAN MARKET

GIL BY JULIAN GIL VIDEO CAMPAIGN

https://youtu.be/-Fee984Knxo?si=BPLd5b5cBANjon6t


PR
O
JE
C
T 5

En
te
rt
ai
nm

en
t

PROJECT:  DIGITAL MARKETING CAMPAIGN FOR RELAUNCH OTT MEDIA PLATFORM 

SCOPE:  MARKET RESEARCH, NEW TITTLES CONTENT PROPOSAL & MEMBERSHIP INCREASE STRATEGY 

MARKET:  USA HISPANIC MARKET 

VEMOX VIDEO AD

https://www.youtube.com/watch?v=ZMoFFH680Gs


“People do not
buy good and

services. 
They buy
relations,

stories, and
magic”.

Seth Godin



thank You!
www.drmarcamarketing.com

305.903.6417 | dafne@drmarcamarketing.com


